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This research investigates how critical thinking, 
creativity, and innovation influence 
organizational culture and how this, in turn, 
contributes to enhancing the sustainable 
performance of MSMEs in Surakarta’s food and 
beverage industry. The study population 
includes all 4,062 culinary MSMEs in Surakarta, 
from which 99 were purposively selected as the 
sample. Employing a quantitative methodology, 
the data were analyzed using Structural Equation 
Modeling with Partial Least Squares (SEM–PLS). 
The findings reveal that critical thinking, 
creativity, and innovation significantly shape 
organizational culture. Furthermore, 
organizational culture has a substantial impact 
on sustainable performance and serves as an 
effective mediating factor. The distinct 
contribution of this study lies in its exploration of 
organizational culture as a mediating variable. 
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INTRODUCTION 
Sustainable development aims to ensure that business decisions incorporate 

considerations such as fundamental human needs, environmental sustainability, 
community empowerment, efficient resource use, and fairness across 
generations (Blackburn, 2000, p. 17). It represents an integrated approach that 
connects environmental, economic, and social aspects with the involvement of 
governments, civil society, businesses, science, and policymaking (DESA, 2013). 
As noted by Busaya (2015), the business sector is expected to play a key role in 
addressing global challenges due to its resources and influence (George, 
Howard-Grenville, Joshi, & Tihanyi, 2016). Achieving sustainable development 
remains a critical concern for micro, small, and medium enterprises (MSMEs), as 
highlighted by De Sousa Jabbour et al. (2020). In Indonesia, MSMEs are vital 
contributors to the national economy, not only fostering economic growth and 
generating employment but also helping to distribute the benefits and outcomes 
of development more equitably (Amankwah-Amoah et al., 2021; Bouwman et al., 
2019; Paik, Kim, & Park, 2017; Prasetyo & Kistanti, 2020; Pu et al., 2021; Ramli et 
al., 2019; Tiago et al., 2020; Putri, 2020).  

The sustainability of MSMEs in Indonesia continues to face significant 
challenges, particularly following the global health crisis brought about by the 
COVID-19 pandemic, which severely disrupted their economic activities. 
According to data from the Ministry of Cooperatives and MSMEs, nearly 47% of 
these enterprises were forced to shut down due to the pandemic's impact (Tempo 
Bisniscom, 2020). Several regions, including Central Java, also experienced 
considerable strain. As reported by semarang.bisnis.com, the Head of the Central 
Java Cooperatives and SME Office, Emma Rahmawati (2020), stated that around 
3,000 MSMEs and 420 cooperatives in the region were affected due to disruptions 
in both raw material supply and marketing channels (Suwiknyo, 2020). In total, 
Central Java had approximately 4.17 million MSME units active during the 
pandemic, with 26,568 at risk of bankruptcy. Survey findings revealed that about 
7.16% of MSMEs especially in the food and beverage sector suffered 
sustainability issues, with 75% of them experiencing sharp declines in sales 
(Rizqi, 2020). 

Data from the Ministry of Industry in 2020 also highlighted the importance 
of the culinary sector, which emerged as the top contributor to Indonesia’s non-
oil and gas manufacturing GDP, accounting for 7.02%. Additionally, the food and 
beverage industry led in export value, reaching IDR 27.59 billion between 
January and November 2020. The COVID-19 outbreak caused a severe economic 
downturn, prompting business owners to develop and implement adaptive 
strategies to maintain operations and improve sales performance (K. Eunike & L. 
Utama, 2021). A significant body of research, including that of Blackburn, Hart, 
and Wainwright (2013), has aimed to explore key factors influencing the success 
of small businesses, with the goal of supporting business owners in sustaining 
and scaling their operations.  

As reported by Solopos.com, culinary MSMEs in Solo are recognized as a 
vital driver of local economic development. The MSME sector demonstrated 
notable resilience throughout the challenges of the COVID-19 pandemic in 2020 
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and has continued to endure the economic strain caused by government-imposed 
social restrictions. Solo City, particularly in the culinary domain, holds 
significant MSME potential and is anticipated to experience growth in line with 
the restoration of public mobility and increased consumer spending compared to 
the previous year. According to Joglosemarnews.com, Astri Widayani, a young 
entrepreneur and member of HIPMI Solo, has taken the initiative to elevate 
MSMEs through the “Solo 2023 MSME Champion” program. This initiative aims 
to support the advancement of 100 MSMEs with funding access of up to IDR 100 
million, enhancing their visibility and competitiveness. Such efforts are expected 
to not only strengthen Solo’s economy but also reinforce its identity (Wulandari, 
R., Pardi, Astuning Saharsini, & Era Trianita Saputra, 2023).  

Despite their significance, the performance of MSMEs in Indonesia remains 
suboptimal, largely due to business owners lacking the essential skills required 
for enterprise development (Hasan et al., 2020). Organizational performance can 
be assessed by examining how well specific actions or policies align with and 
achieve the strategic goals, mission, and vision set by the organization. 
Organizational success is closely linked to how well a company manages its 
human capital (Musa et al., 2019). As highlighted by Rosmadi (2021), sustaining 
MSME operations requires not only financial resources but also competent and 
well-developed human resources. The quality of human capital commonly 
referred to as HR plays a critical role in shaping a business’s financial outcomes, 
as human involvement forms the foundation of operational effectiveness. Since 
business performance is influenced by those who are actively involved in its 
operations, MSME growth must go hand-in-hand with human resource 
development to enhance financial results (Wahyudiati & Isroah, 2020). 

Innovation, creativity, and willingness to take risks are interconnected 
elements that significantly affect the performance of small and medium-sized 
enterprises (J. Ferreira, A. Coelho, & L. Moutinho, 2020; G. Wiwoho, 2019). These 
capabilities are essential for MSMEs to design and offer products or services that 
align with evolving consumer preferences (C. Wu, 2016; E. Ardyan et al., 2017; K. 
Kiyabo & N. Isaga, 2020; A. Purwati et al., 2021; M. Wasim et al., 2022). Moreover, 
they serve as differentiators that allow MSMEs to outperform competitors and 
secure a strategic edge (Ardyan et al., 2017; Purnomo, 2013). Innovation and 
creativity further improve internal business operations, leading to enhanced 
efficiency and profitability (E. Ardian, 2017; N. M. Purnomo, 2013; N. M. D. 
Satyawati, 2019). Studies such as those by Evant Andi Aenurohman (2020) and 
Rika Devi Kurniasari (2018) underscore the positive effects of innovation on 
business performance and productivity. Similar findings by Puji Mustofa 
Arifudin (2016) revealed that innovation significantly boosted performance in 
Wi-Fi-enabled coffee shops in Wates.  

In today’s challenging environment, entrepreneurs are expected to employ 
both critical and creative thinking in launching and managing home-based 
ventures that cater to high consumer demand (Cerchione et al., 2016; Kumar & 
Kalse, 2021; Rakshit et al., 2021). Critical thinking is a vital asset for entrepreneurs 
aiming to effectively market their products and generate profits, especially when 
companies need to implement transformative solutions to survive (Pu et al., 
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2021). Creative thinking involves the synthesis of existing components to 
generate entirely new ideas, often leading to innovative products previously 
unseen in the marketplace (Ramli et al., 2019). This forward-looking mindset 
helps entrepreneurs envision future business conditions that cannot be 
anticipated through past trends alone (Ramli et al., 2019). Prior research also 
supports the notion that creativity enhances business strategy and helps identify 
new market opportunities (Adam & Alarifi, 2021; Amankwah-Amoah et al., 2021; 
Kumar & Kalse, 2021). As such, creativity becomes crucial for maintaining the 
resilience and sustainability of MSMEs during crises like the COVID-19 
pandemic (Amankwah-Amoah et al., 2021).  

The study conducted by Mujanah et al. (2023) demonstrates that both critical 
and creative thinking significantly influence the performance of MSMEs in 
Indonesia. These findings reinforce earlier research by Amankwah-Amoah et al. 
(2021), Prasetyo and Kristanti (2020), and Rakshit et al. (2021), which found that 
strong critical thinking abilities help entrepreneurs in identifying, evaluating, 
and addressing challenges, as well as in developing alternative strategies to 
ensure business continuity under varying conditions. Through the practice of 
critical thinking, business owners can devise effective approaches to maintain 
operations even during reduced activity levels. This research also introduces a 
novel element by incorporating organizational culture as a mediating variable, 
as previously recommended by Mujanah et al. (2023). Organizational culture is 
recognized by several scholars Pamungkas et al. (2023), Wang and Huang (2023), 
Galpin et al. (2015), Linnenluecke and Griffiths (2010), and Baumgartner (2014) 
as a key driver for promoting sustainable development within firms. 

 
LITERATURE REVIEW 
Sustainable Performance 

Sustainable development represents a comprehensive integration of 
environmental, economic, and social goals, involving collaboration among 
governments, civil society, businesses, and academia to influence policies and 
actions (DESA, 2013). Busaya (2015) argues that the business sector, with its 
influence and resources, holds a vital role in addressing global issues (George, 
Howard-Grenville, Joshi, & Tihanyi, 2016). Sustainable performance is defined 
as an organization’s responsibility to transparently communicate how its 
activities affect sustainable development, whether positively or negatively 
(Spallini et al., 2021). For MSMEs, achieving sustainability is a significant concern 
(De Sousa, 2020). In Indonesia, MSMEs are considered fundamental contributors 
to the national economy, not only in terms of growth and employment but also 
in facilitating equitable development (Amankwah-Amoah, 2021; Bouwman, 
2019; Paik et al., 2017; Prasetyo & Kistanti, 2020; Pu, 2021; Ramli, 2019; Tiago, 
2020; Sarsiti, 2024). 

 
Critical Thinking  

According to Facione (2015), critical thinking involves the processes of 
interpretation, analysis, evaluation, inference, and explanation based on 
evidence, standards, and contextual understanding—skills essential for informed 
decision-making. It can also be seen as the analytical capacity to identify, process, 
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and draw reasoned conclusions from gathered information. In this study, critical 
thinking is assessed through seven dimensions: truth-seeking, open-mindedness, 
analytical ability, systematic thinking, self-confidence, curiosity, and maturity. 
Creative thinking, in contrast, refers to synthesizing existing components into 
new, innovative ideas with the goal of developing unique products (Ramli et al., 
2019). This type of thinking supports value creation and the identification of new 
business prospects (Desouza & Awazu, 2006), and is essential for envisioning 
future business scenarios that go beyond current trends (Ramli et al., 2019). 

 
Creativity 

Creativity is the capacity to generate original ideas and convert problems into 
opportunities (Zimmerer et al., 2008). A lack of creativity among entrepreneurs 
often hinders performance improvement (Ahlin et al., 2014). This study applies 
Torrance’s (1974) framework, which defines creativity as the ability to recognize 
new connections or perspectives and combine multiple ideas into innovative 
concepts. According to Pesout and Netfield (2021) and Yoon (2017), creativity is 
demonstrated through fluency, flexibility, originality, problem sensitivity, and 
elaboration. Munandar also describes creativity as the ability to produce novel 
ideas that solve problems or reveal unseen relationships between elements.  

Fostering creativity in business leaders is crucial, as it enhances their capacity 
for innovation and enables faster identification of market opportunities 
(Bouwman et al., 2019; Viswanathan & Telukdarie, 2021). Prior research confirms 
the positive link between creativity and strategic effectiveness in discovering 
new ventures (Adam & Alarifi, 2021; Amankwah-Amoah et al., 2021; Kumar & 
Kalse, 2021). Thus, creative thinking remains essential to ensuring the long-term 
viability and adaptability of MSMEs, particularly in the face of disruptions such 
as the COVID-19 pandemic (Amankwah-Amoah et al., 2021). 

 
Organisational Culture 

Garet R. Jones and Jennifer M. George (2003, p. 348) define organizational 
culture as a collection of shared values, norms, behavioral standards, and 
expectations that guide how individuals and teams interact within the 
organization to accomplish its objectives. Similarly, Gibson et al. (2006, p. 31) 
describe it as a framework of foundational assumptions that have been 
developed, discovered, or established by groups as effective strategies for 
dealing with internal cohesion and external adaptation challenges—strategies 
considered valid and, thus, passed on to new members as appropriate ways to 
interpret, think, and behave within the organization. 

According to Edison (2016, p. 233), organizational culture consists of 
longstanding habits that shape workplace activities and serve as a key factor in 
enhancing employee and managerial performance. It represents a shared pattern 
among members, encompassing behaviors, attitudes, norms, values, and 
assumptions that support individual integration in their roles. Operationally, 
Denison (2006, p. 5) measures organizational culture through several 
dimensions, including empowerment, collaboration, consensus-building, 
coordination, customer orientation, and clarity of organizational mission. 
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Innovation 
 According to Saud (2014), innovation involves the process of creating and 
applying new ideas by combining various elements. Miles (1973) describes 
innovation as a specific and novel change, introduced intentionally through a 
structured program, and directed at achieving specific objectives within a 
defined system. Based on its novelty, Henderson and Clark (1990) categorize 
innovation into four types: incremental, architectural, modular, and radical. 
Innovation refers to the creation of new and distinctive outputs that differ from 
existing ones. Through creative processes and innovative thinking, novel 
products, services, procedures, concepts, or methods can be developed. MSME 
actors are encouraged to cultivate innovation in order to enhance productivity, 
develop unique offerings, and reduce operational costs by leveraging technology 
for profitability. 
 
The Link between Critical Thinking and Organisational Culture 
 A study by Mujanah et al. (2023) reveals that critical thinking significantly 
influences the performance of MSMEs in Indonesia. These findings align with 
those of Amankwah-Amoah et al. (2021), Prasetyo and Kristanti (2020), and 
Rakshit et al. (2021), which assert that critical thinking skills play a vital role in 
diagnosing problems, evaluating potential risks, and generating alternative 
solutions that enable businesses to remain resilient under various circumstances. 
Jones and George (2003: 348) define organisational culture as a system of shared 
values, norms, behavioral standards, and expectations that shape how 
individuals and groups within an organisation interact and work towards 
achieving goals. 

Hypothesis Development 
1. Critical Thinking and Organisational Culture 

According to Jones and George (2003: 348), organisational culture 
encompasses a collection of shared values, norms, behavior standards, and 
expectations that govern interpersonal and group dynamics within the 
organisation to realize common objectives. Gibson et al. (2006: 31) view 
organisational culture as a set of fundamental assumptions developed or 
discovered by a group to effectively address internal integration and external 
adaptation, which are considered valid and thus passed on to new members as 
appropriate ways to perceive, think, and respond to organisational challenges. 
Mujanah et al. (2023) provide evidence of the significant impact of critical 
thinking on MSME performance, reaffirming earlier studies (Amankwah-Amoah 
et al., 2021; Prasetyo & Kristanti, 2020; Rakshit et al., 2021) that demonstrate how 
critical thinking fosters problem assessment and solution generation in volatile 
business environments. 
H1: Critical thinking positively influences organisational culture. 

 
2. Creativity and Organisational Culture 

Creativity entails transforming an existing domain into something new 
(Kenworthy & Mullan, 2018). Ballor and Claar (2019) argue that creativity 
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involves formulating original ideas, exploring innovative approaches to 
problems, and exploiting emerging opportunities. According to Barnard and 
Herbst (2018), a management team’s creativity determines its ability to address 
challenges and leverage potential. Entrepreneurial creativity is influenced by 
both psychological factors such as motivation and intelligence and external 
factors such as environmental conditions. Keshishyan and Boghosian (2020) 
found that creativity significantly contributes to fostering a productive corporate 
climate. Similarly, Qin et al. (2022) conclude that creativity enhances SME 
competitiveness. Creativity is essential for innovation, which in turn drives 
organisational success (Barroso-Tanoira, 2017). Amankwah-Amoah et al. (2021) 
emphasize that creative thinking is crucial for the continuity of MSMEs, 
especially during crises like the COVID-19 pandemic. 
 
H2: Creativity significantly affects organisational culture. 
3. Innovation and Organisational Culture 
 The absence of innovation in MSMEs may hinder the realisation of 
efficiency and cost-effectiveness (Abbas et al., 2020). Innovation is a core trait of 
entrepreneurs and a critical determinant of business success (Afriyie et al., 2019). 
The capacity to introduce new offerings or enhance existing ones exemplifies 
entrepreneurial spirit (Akram et al., 2019). Research by Anwar (2018) and Anwar 
& Ali Shah (2022) confirms the positive influence of creativity and innovation on 
MSME success. Bagheri (2017) also found that process innovation substantially 
impacts MSME operational performance. 
H3: Innovation has a significant influence on organisational culture. 

4. Organisational Culture and Sustainability Performance 
Sharma and Henriques (2005) define corporate culture as a foundational set 

of beliefs and values that shape business behavior and operations. Culture, as 
noted by Fiol (1991) and Kayworth & Leidner (2004), serves as an intangible 
strategic resource. While culture may not always directly offer competitive 
advantage per the Resource-Based View (Barney, 1991), it can support 
sustainable performance (Zhang et al., 2017). Studies by Pamungkas et al. (2023), 
Wang & Huang (2023), Galpin et al. (2015), Linnenluecke & Griffiths (2010), and 
Baumgartner (2014) indicate that organisational culture fosters sustainable 
development. Work innovation and continuous improvement, embedded in 
corporate culture, significantly correlate with employee and organisational 
performance (Musa et al., 2022). Firms that prioritize performance-oriented 
cultures generally achieve superior financial outcomes compared to those that 
lack such focus. The reciprocal relationship between continuous improvement, 
innovation, and work culture underlines their collective influence on workforce 
productivity. 

Research by Wang & Huang (2022) further explores how cultural elements 
of flexibility and control impact sustainability performance by enhancing 
innovation capabilities, moderated by leadership styles (transformational vs. 
transactional). Data from Chinese SMEs revealed that flexible culture boosts 
innovation, while control culture impedes it. Transformational leadership 



Minarni, Sarsiti, Eldon 

100 
 

enhances the positive effects of flexibility, while transactional leadership 
reinforces innovation under control cultures. 

A study by Badruzaman and Hanapia (2023) confirms that corporate culture 
mediates the relationship between innovation, continuous improvement, and 
employee performance in the footwear sector of PT Changshin Reksa Jaya. Using 
path analysis and survey data, the findings demonstrate the mediating role of 
culture in amplifying the positive effects of improvement and innovation on 
performance. 
H4: Organisational Culture has a significant effect on Sustainable Performance 
 

 

 

 

 

 

 

Figure 1. Conceptual Framework 
 
METHODOLOGY 

This type of research is quantitative research where the data analysis process 
uses statistical testing to test the truth of the hypothesis proposed. This research 
took place in Surakarta City, while the object of research was Food and Beverage 
Micro and Medium Enterprises (MSMEs) in Surakarta City. The population in 
this study were all Food and Beverage MSMEs in Surakarta City. The total 
population of Food and Beverage MSMEs in Surakarta according to data from 
the Surakarta Industry SME Cooperative Office (2023) is 4,062 MSMEs 
(dinkop.surakarta.go.id).  

This study uses a sample to be used as a respondent of 99 MSMEs. This study 
uses primary data, data collected through questionnaires using a 5-point Likert 
Scale assessment. Data analysis using SEM-PLS. In this study, quantitative 
techniques were used, as well as explanatory research methods that explain the 
relationship between variables. Data were collected by questionnaires given to 
culinary MSMEs in Surakarta. Each question was scored from 1 to 5, with 1 
representing strongly disagree and 5 representing strongly agree referring to the 
1-5 Likert scale. Data analysis was carried out using the Partial Least Square (PLS) 
method using SmartPLS software version 3. 

Measurement of Variables, critical thinking in this study is divided into seven 
indicators adopted from Facione (2015), Creativity in this study is based on 
Torrance's theory (1974), Organisational culture is adopted from Denison, (2006: 
5) and for innovation is adopted from Siyuan Wang and Linglan Huang, (2022). 
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Respondents in this study are owners of culinary MSMEs in Surakarta. a. 
Age of Respondents Respondents' characteristics based on age are described as 
shown in the following table: 

 
Table 1. Umur Respondents 

Age Number % 

< 20 

21 - 30 

31 – 40 

41 – 50 

>50 

9 

32 

22 

25 

11 

9,09 

32,32 

22,22 

25,25 

11,12 

Total 99 100 

Source: Primary Data Processed, 2024. 

Based on the table above, it can be explained that most of the respondents of 
Culinary MSMEs are between 21 and 30 years old. This shows that MSME 
entrepreneurs in Surakarta are still at a productive age. 

 

Table 2. Gender of Respondents 

Gender Number % 

Male 
Female 

58 
41 

58,8 
41,2 

Total 99 100 

                  Source: Primary Data Processed, 2024 

Outer Model Evaluation 
Outer Model Evaluation aims to test the validity and reliability of constructs in 
the proposed model. The validity test uses the factor loading value on the latent 
variable with its indicators where the outer loading is> 0.7 and by looking at the 
AVE (Average Variance Extracted) value which is greater than 0.5. 
 
Inner Model Evaluation 
Path Coefficients Test 
In the path coefficients test, it is used to show how strong the effect or influence 
of the independent variable is on the dependent variable.  Based on the inner 
model scheme, it can be explained that the path coefficients shown pada tabel 
dibawah ini: 

Table 3. Uji Hipotesis 

  
Original 
Sample 
(O) 

Sample  

Mean 

(M) 

Standard 

Deviation 

(STDEV) 

T Statistics 

(|O/STDEV|) 

P 

Values 
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Critical Thinking -> 

Organisational Culture 0,526 0,510 0,128 4,111 0,000 

Creativity -> Organisational 

Culture 0,413 0,421 0,142 2,918 0,004 

Innovation -> 

Organisational Culture 

 

-0,287 -0,271 0,134 2,136 0,033 

Organisational Culture -> 

Sustainable Performance 

 

0,618 0,621 0,075 8,240 0,000 

Source: Primary Data Processed, 2024 
 
DISCUSSION 
Hypothesis 1: The Influence of Critical Thinking on Organisational Culture 
 The first hypothesis examines whether critical thinking significantly 
influences organisational culture. The statistical analysis yields a t-value of 4.111 
and a p-value of 0.000, indicating that the result is statistically significant (t = 
4.111 > 1.96; p < 0.05). Therefore, the hypothesis is supported, demonstrating that 
critical thinking exerts a positive and significant effect on organisational culture. 
 Jones and George (2003) define organisational culture as a system of 
shared values, norms, behavior standards, and expectations that guide how 
individuals and groups within an organisation interact and collaborate to achieve 
goals. Similarly, Gibson et al. (2006) describe it as a pattern of basic assumptions 
developed and shared by a group as a solution to internal integration and 
external adaptation challenges, which, having proven effective, are passed on to 
new members as the proper way to perceive, think, and feel in organisational 
contexts. 
 The implication is that higher levels of critical thinking enable MSME 
actors to assess business-related information more critically and objectively, 
which enhances their capacity to solve internal and external challenges 
effectively. Consequently, they are more likely to make informed decisions that 
contribute positively to sustainable business performance. This aligns with 
previous findings by Mujanah et al. (2023), as well as studies by Amankwah-
Amoah et al. (2021), Prasetyo and Kristanti (2020), and Rakshit et al. (2021), all of 
which confirm the significant role of critical thinking in driving MSME 
performance and sustainability. 
 
Hypothesis 2: The Influence of Creativity on Organisational Culture 
 The second hypothesis tests the relationship between creativity and 
organisational culture. The analysis produces a t-value of 2.918 and a p-value of 
0.004, indicating statistical significance (t = 2.918 > 1.96; p < 0.05). Thus, the 
hypothesis is accepted, confirming that creativity significantly influences 
organisational culture. 
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 Kotter and Heskett (1992), in a decade-long study involving 14 high-
performing American companies, concluded that strong corporate culture 
correlates with superior long-term performance. Their research of 207 randomly 
selected firms demonstrated that organisations with robust cultures tend to 
perform better over a 12-year period. These findings underscore the strategic 
importance of managing organisational activities, including human capital, 
through a culture-focused approach to gain competitive advantage. 

Hypothesis 3: The Influence of Innovation on Organisational Culture 
 The third hypothesis investigates whether innovation has a significant 
effect on organisational culture. The results show a t-value of 2.136 and a p-value 
of 0.033, meeting the threshold for statistical significance (t = 2.136 > 1.96; p < 
0.05). Therefore, the hypothesis is accepted, indicating that innovation has a 
positive and significant effect on organisational culture. 
Innovation is deeply linked with organisational motivation and adaptability. 
Robbins (2003) asserts that a strong organisational culture is based on two key 
assumptions: first, that employee values influence behavior in the workplace, 
and second, that internal alignment and positive behavioral outcomes such as 
productivity and commitment foster innovation. This implies that innovative 
ideas emerge more readily in environments where employees are empowered 
and culturally aligned with the organisation’s goals. 

Hypothesis 4: The Influence of Organisational Culture on MSME Performance 
 The fourth hypothesis assesses the impact of organisational culture on the 
sustainable performance of MSMEs. The results indicate a t-value of 8.240 and a 
p-value of 0.000, confirming high statistical significance (t = 8.240 > 1.96; p < 0.05). 
Hence, the hypothesis is supported, showing that organisational culture 
significantly affects MSME performance. 
 A strong organisational culture serves as a strategic tool for achieving 
business goals. It supports competitiveness and sustainable growth, especially in 
an increasingly globalised market where regional boundaries are diminishing. 
Rather than serving as a retrospective explanation for success, organisational 
culture is now proactively viewed as a driver of future progress. A well-
developed culture fosters empowerment, teamwork, continuous improvement, 
adaptability, and goal alignment. 
 This finding suggests that the stronger the corporate culture, the more 
capable MSME leaders are in communicating the company's vision and mission 
to employees, resulting in greater organisational commitment and better 
performance outcomes. Strong cultures are characterized by consistent 
performance, employee development, adaptability, and mission-driven 
execution. These insights support prior studies by Pamungkas et al. (2023), Wang 
and Huang (2023), Galpin et al. (2015), Linnenluecke and Griffiths (2010), and 
Baumgartner (2014), all of which affirm that corporate culture is a key 
determinant of sustainability performance. 
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Conclusions and Recommendations 
The results of the study lead to the following conclusions: 

1. Critical thinking has a significant and positive impact on the 
organisational culture of food and beverage MSMEs in Surakarta. 

2. Creativity significantly and positively influences the organisational 
culture of MSMEs in this sector. 

3. Innovation also demonstrates a significant and positive effect on 
organisational culture. 

4. Organisational culture, in turn, has a strong and significant effect on the 
sustainable performance of MSMEs. 

These findings highlight the importance of cultivating critical thinking, 
creativity, and innovation as strategic inputs for strengthening corporate culture, 
which ultimately enhances sustainability performance. MSMEs are encouraged 
to foster a dynamic internal culture that promotes knowledge sharing, 
adaptability, and goal alignment to achieve long-term success. 
 
ADVANCED RESEARCH 

The sample is limited to Food and Beverage MSMEs in Surakarta, the 
determinant factors of MSME business performance are limited to critical 
thinking, creativity, innovation and corporate culture so that these results cannot 
be generalized. Further research is recommended using other research objects 
with a larger sample size. In addition, it is recommended to examine the 
determinant factors of MSME business performance in other sectors and explore 
previous findings by including moderating variables. 
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